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Protection

BUILD YOUR BUSINESS
IDENTITY




Having a strong business identity
EO AAT OOAI O A AOOI




Protecting ownership in that identity
IS equally important.
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What is branding?

Branding is the impression that the public, your customers and even your ‘>_>
employees have of your business and its products and services. >




Why branding matters..

A Branding promotes and enhances the
Image and prestige of your business.

A Such public recognition will contribute
Of Ul OO Al I PATUGO
A Every company should have a policy for

developing, using, managing and
protecting its business identity and IP.
A Taking steps to protect your company's

name, logo and overall image is even
more important today.
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Branding Essentials:

Choose a Business Name.
Secure Trademark Rights,

8 AT A $1 1 AET . Al AOn
8 AT A 3- 50A0 . Al AOh
8 AT A AOAT 4111 &OAA

Register Copyrightable Material.
Patent your Product Designs.
ThenPROTECT WHAT YOU OWN
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Choosing a Business Name

Your business name should be:
Aunique
Amemorable

Aidentifiable with your
business

Aconsistently used

Asuitable for 2% Century
marketing.
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Trade Names & Trademarks

Trade Namegz a word, phrase, symbol, design or
combination that identifies a company by other than its
business name.

Trademark (M) z a word, phrase, symbol, design or
combination that identifies the goods and products of a
company.

Service Mark ¥M) z same as a TM, except it identifies the
source of a service rather than a product.

Trade Dresg a type of trademark protecting the overall
commercial appearance of a product or business.
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Securing Trademark Rights

Federal registrationwith the U.S. PTO grants an exclusive
nationwide right to use a mark.

1 Requires use in interstate commerce.
 Detailed application process.

4EA T1T1U xAU Nbi G\AQYEICTA@E
 Must renew every 10 years.

| Additional registrations required for international

protection.
®),

© 2014 A.S. Robinson & Associates, PLLC 9




Securing Trademark Rights

State registration grants rights to use a mark in that state.

1 Only for actual commercial use.

| State applications are simpler than federal.

1 Also renew every 10 years.

1 Not available in the District of Columbia.

971 0 AAT MOORADOBAOBCT NOET Tt
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Securing Trademark Rights

Common lawrights are established by mere use of a mark.

11 Geographically limited to where the mark is actually
used in commerce.

1 Trumps a later federally registered mark in that
geographic area.

191 O | Au ™OE¥I8 AOOA O

© 2014 A.S. Robinson & Associates, PLLC 11



© 2010 A.S. Robinson & Associates, PLLC

Domain Names

An ontline identity is no longer optional for an established business.




Securing the Name

Check availability and register domain names.

OR
If the domain name you want is taken:
AAssert your trademark ownership.
AChoose another name.
AWait for the current ownership to expire.
AUse another TLR including the newco.
ATry to purchase it from the current owner.
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Cybersquatting w

Cybersquatting/ Typosquatting z registering, selling or
using a domain name to profit from the goodwill of
someone else's trademark.
| Sue under the AntCybersquatting Consumer Protection
Act (ACPA), or
| Arbitrate under the Internet Corporation of Assigned
Names and Numbers (ICANN).
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Web Hosting & Site Management

If you hire a web developerto designyour
site, you may not own any rights to the site
contentunlessyou:

v $AOECTI AOA ET A AO
(applies in some cases),

V Have developer assign CW to you, or

Have developer license CW to you.

Also, get an indemnification for any
music and stock photos used.

< <
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Other Media Considerations
AO6 AT EOUO 1T OF AAOO OOEI T EA«
consider securing a teffee number as well.

A Use consistent SM user namesg..
& xx81 ET EAAE braLikkedIn®GACTAS399: :

™
on Twitter ™, ﬂ'"y/"'
{" &”9‘{?,? r

(@
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Intellectual Property (IP)

Patents, Trademarks, Copyrights, Trade Secrets and More




What is IP?

A IP includes: designs, logos, slogans, inventions,
formulas, knowhow, models, other ideas and
AEOAIT OAOEAOS

A Patents, trademarks, copyrights and trade secrets
are all means of protecting various forms of IP.

A IP is the most valuable asset of some companies.

j>\

Specific items of IP can be owned by more than one
individual.

A IP can be bought, sold and licensecauthors and
Inventors may be different than current owners.
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Copyrights

Copyright - a form of IP protection for original works fixed

In a tangible medium, both published and unpublished.

AUsually lasts for the life of the author + 70 years.

AYour work is under copyright protection once fixed in a
tangible form.
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