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HOW IS
ARTIFICIAL
INTELLIGENCE
IS SHAPING
DENTISTRY?

Artificial intelligence in

dentistry will revolutionize everything we do in dental
industry. Since its inception in the 1980s, the field of
intelligent systems has come a long way.

The human brain has been one of the most intriguing
structures to researches and technologists for as long as
the history dates back.

Over centuries newer technologies have developed
based on principles that try to mimic the functioning of
the human brain, however even today the machine that
can think like a human is still a dream. An enormous
amount of modern computer and technologies were
inspired by Aristotle’s early attempts to formulate the
logic and thinking through his syllogisms (three-part
deductive reasoning).

In 1950, devised a machine that could decode
encrypted messages. It was designed to determine
whether a computer exhibits intelligence. Today, we
know a similar function as “artificial intelligence “(Al).

ARTIFICIAL INTELLIGENCE (Al) DEFINITION

Al is a field of science and engineering that deals with
the computational understanding of what is commonly
called intelligent behavior and the creation of artifacts
that show such behavior.

AUGMENTED REALITY AND VIRTUAL REALITY
Augmented reality (AR) and Virtual Reality (VR) must go
hand in hand. They bridge the digital and physical
worlds. Both of these systems, are widely used in the
dental field.

Dentistry is a unique profession in healthcare and is
extremely demanding as requires assimilation of large
amounts of knowledge combined with the mastery of
clinical skill.

With the help of artificial intelligence in dentistry and
augmented reality systems, the patient can try a virtual
prosthesis, which can be modified until the patient is
satisfied and the final prosthesis is made exactly
according to these specifications.

The Al systems along with virtual reality have been used
not only to reduce dental anxiety but are also regarded
as a powerful tool for non-pharmacological control of
pain.

Today, the most prevalent subfields of Al include the
following:

Machine learning—Machines can use neural
networks, physics, and statistics to find insights
in data without being explicitly programmed to
do so.

Deep learning—This is the learning of complex
patterns in large amounts of data. Think image
and speech recognition.

Cognitive computing—This aims to simulate
human processes through image and speech
interpretation and responding appropriately.

Computer vision—This recognizes content in
photos and videos.

Natural language processing—This is the ability
of computers to analyze and generate human
speech.

Because computers are able to process large amounts
of data and recognize patterns within that data to
accomplish tasks, scientists are already using Al in caries
detection.

The applications of these artificial intelligence
technologies such as expert systems, the game and
theorem demonstration, natural language processing,
image recognition, and robotics in various fields such as
telecommunications and aerospace have become
manifold. Technology has also revolutionized the field
of medicine and dentistry over the past decade.

Virtual dental assistants based on artificial intelligence
are available on the market today. Like virtual
assistants, the software can perform many simple tasks
in the dental clinic with greater precision, less
workforce, and fewer errors than human counterparts.

In this post, we will share how this technology is
shaping the dental industry.

Here are some of the characteristics of Al that offer
promising realities in the dental care sector:



SMART TEETH TECHNOLOGY

Smart technology for teeth is completely changing
dental care. It could help you to better understand the
link between your teeth and overall health.

Artificial Intelligence in dentistry can help formulate
smart teeth. Smart toothbrushes, for example, give
dentists the ability to check their patient’s dental
information in real-time. They can get an insight into
what goes on inside their patient’s oral cavity, such as
food intake, brushing habits, and dental issues. The
dentist can then evaluate patient data and see what tips
and advice they can give to their patients.

DENTAL ANALYTICS

A successful dental practice relies heavily on how
effectively you can run your office. Without data-driven
dental practice analytics, it would be harder for you to
get an idea of how you are doing. The use of dental
analytics can help dentists manage their services
through software. This technology allows dental
professionals to focus on providing the best oral care of
their patients while managing their business operations
at the same time. This way, there is an assurance that
the patient’s welfare is prioritized, which would
eventually increase your bottom line.

ALERTING THE PATIENTS AND DENTISTS
Artificial intelligence in dentistry can help alert the
patients and dentists about checkups whenever any
genetic or lifestyle information indicates increased
susceptibility to dental diseases. (E.g. periodontal
screening for patients with diabetes and oral cancer
screening for those who habitually use smoked or
smokeless tobacco).

VOICE RECOGNITION

Speech recognition and interactive interfaces allow Al
software to help the dentist perform various tasks. For
example, the Al software can document all necessary
data and present it to the dentist much faster and more
efficiently than a human counterpart.

These days, speech recognition technology is universal.
Artificial intelligence has already begun to accelerate
voice command capabilities. Google Home and Amazon
Echo are examples of commonly used voice control
technologies that rely heavily on artificial intelligence
and speech recognition to meet user expectations and
automate daily and home activities within the home.

IMAGING SYSTEMS INTEGRATIONS

Because of its unique ability to learn, Al can be trained
to perform many other functions. It can be integrated
with imaging systems like MRI and CBCT to identify
minute deviations from normalcy that could have gone
unnoticed to the human eye. Using Al can also
accurately locate landmarks on radiographs, which can
be used for cephalometric diagnosis. This happens
simply because of its ability to acquire information and
synchronize effectively.

Artificial intelligence approaches combined with
imaging can diagnose conditions such as oral cancer,
with applications ranging from low-cost screening with
smartphone-based probes to algorithm-guided
detection of heterogeneity and margins of the oral
lesion using the optical coherence tomography.

SURGERY

One of the greatest applications of Artificial Intelligence
in Dentistry is in the field of oral and maxillofacial
surgery with the advent of robotic surgery. A crucial
challenge in the field of robotics is simulating human
body motion and human intelligence. However, Al has
revolutionized the field of surgery and today there are
many robot surgeons who perform semi-automated
surgical operations with increasing efficiency under the
guidance of an experienced surgeon.

Finally, one of the most innovative applications of
artificial intelligence in dentistry is seen in the field of
“bioprinting”, where living tissue and even organs can
be constructed in consecutive thin layers of cells that in
the future could be used for the reconstruction of hard
and soft oral tissues lost due to pathological or
accidental causes.

CONCLUSION

It is without a doubt that artificial intelligence systems
are of great help in the field of dentistry and dental
education.

The field of artificial intelligence in dentistry has grown
tremendously in the last decade. Advances in Al such as
neural networks, natural language processing, image
recognition, and voice recognition have transformed
the field of medicine and dentistry enormously.

| encourage you to look into artificial intelligence in
dentistry, be an early adopter because this will change
the practice and change your life outside of dentistry as
well.



Beware of Personal Financial Hazards

Failure to Take Advantage of Tax Efficiencies Available
Under the Law: Are You Building Any Sources of Tax-
Free Future Income?

Income Taxation

The highly intricate income tax system is very efficient
at taxing almost every type of income stream in some
way. Some types of income are taxed very heavily every
year while others are taxed at lower rates. Without
careful planning, sources of tax-free future income
might never be created.

Do you have multiple income streams? Which taxes
apply to them? Payroll taxes (Social Security, Medicare),
self-employment tax, ordinary income tax, capital gains
tax, net investment income tax, state income tax, or
municipal taxes? Do you have any income that is
growing without taxation, any tax-free income? When
was the last time your CPA discussed creating sources of
tax free income in future years, or have they only
focused on reducing this year’s income tax burden? Do
you have the time to find the tax laws that allow for tax-
free future income? Do you know how to apply them?
Do you qualify to use those strategies?

Many people don’t know how many different income
tax laws they are subject to each year so they don’t act
to create tax-advantaged or tax-free future income.
What income tax laws apply to your income sources?

Let’s look at a hypothetical example.

Are your income streams subject to multiple types of
taxation without any that are income-tax-free?

Karen is a renowned obstetrician and a partner in the
ob/gyn group at Metroville Regional Medical Center.
She earns $280,000/year. Karen owns a rental property
that produces $20,000/year in rental income. She earns
a couple thousand dollars per year in interest on her
checking and savings. Karen’s husband, John, is a
successful regional sales representative for a national
construction supply firm. John’s annual wages are over
$180,000.

With household income of almost $500,000, Karen and
John are subject to a lot of income tax liability

All of their income is subject to multiple taxes! A large
portion is earned for the government. Think of how

hard it can be to reach financial goals with such high tax
friction!

Also, remember that many dollars growing for
retirement have to be taxed (investment gains are
taxed upon sale or account distribution) and given to
the government before you can use what is left over for
retirement living and goals.

You Have Options
What if you could use dollars that already had to be
taxed today to create tax-free income in the future?

What if there was a strategy to get tax-deferred
accumulation no matter what your level of income?

What if your retirement resources didn’t all have to be
taxed before use during retirement?

What if you could improve the performance of low
yielding cash while also protecting your family’s future?

What if your strategy eventually returned more than
you put in, without tax, while leaving your family a
legacy?

What if there was a way to create the dollars needed in
the future for pennies on the dollar today?

Let’s Talk

There are several powerful
strategies that can help
you accomplish these, and
many other, personal
financial goals. Let’s sit
down and talk and you can
decide if any of these
strategies might be of
interest to you.
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The Top 10 Tips for Successfully Utilizing
Temporary and Flexible Staffing

By Melissa Turner, BASDH, RDHEP, EFDA

In the wake of the COVID-19 shutdown, flexible staffing
is more important than ever for our dental industry.
With dental practice owners and team members
navigating new work-life balances while at home—and
implementing new clinical workflows and virtual
appointments while at work—maximizing the benefits
of temporary and flexible staffing is key for the future
success of dental practices everywhere.

In the years leading up to the shutdown, dentistry had
already seen a steady increase in the use of temporary
clinical staff members. Even more recently, dental
professionals started to consider temping as a viable
career choice, which brings us to the present. Temp
staff members are in demand as dental practices learn
to rely on dentists, dental hygienists, dental assistants,
and administrative staff to cover open shifts thanks to
maternity leave, vacation, or the last-minute sick leave.

As the world continues to adjust to our new normal,
dentistry is adjusting as well. No matter what we’ve
collectively been through in 2020, one thing’s for
certain: the future of dentistry is bright, hopeful, and
full of flexible staffing! Read on to discover the top 10
tips for successfully utilizing temporary and flex staffing
in your dental practice.

1. Be inclusive. Topping the list is the idea of having a
mindset of inclusivity. Consider temporary staff
members as an integral extension of your team. Do you

order one for the temporary staff member. Are you
having a birthday celebration over lunch? Go out of

your way to invite the temp too. Whether you use a
temporary staff member for one or multiple shifts, treat
them as if they are an extension of your permanent
team.

2. Plan ahead. Flexible staffing is most notably
appropriate when the unexpected happens, such as
filling last-minute shifts for team members who are out
sick. But the real secret is using flex staffing to plan
ahead for those times when you or your

team anticipates a change in schedule—for example,
the odd field trip, the all-day wrestling championship,
that one day out of the year that’s filled with necessary
doctors’ appointments and school physicals. Many temp
workers prefer to fill their schedules weeks or months
in advance. Planning in advance allows increased
flexibility for your permanent staff, leading to an added
bonus of boosting team morale.

3. Communicate clearly. As always, communication is
key. At a minimum, connect with your temporary
workers the day prior to their shift to confirm arrival
times, parking, PPE offerings, lunch break, and other
significant details. The more information you
communicate to them, the better experience it will be
for all involved. Communicating clearly also creates a
safe space for the temporary staff member to ask
questions when necessary.

4. Optimize your workflow. Optimizing a clinical
workflow not only has a significant impact on
temporary staff members but on permanent staff as
well. Ensuring each operatory is identical in setup and
supplies helps when last-minute op switches are
necessary. Also, take into consideration traffic flow in
the hallways, sterilization room, and at the front desk.
Optimizing workflow increases efficiency and helps the
temporary staff member easily adapt to a new
environment.

5. The power of paper. In a time when digital charts are
the standard, it’s easy to underestimate the power of
paper. When using temporary staffing, be sure to put
yourself in their shoes and prevent hiccups before they
begin. Print out labels for drawers, cupboards, and
counters. Create a paper document that includes an
office layout, common passwords, and step-by-step
directions on how to take digital images and how to add
information to a patient’s chart. Above all else, always
have a pen and notepad in the op so the clinician can jot


https://www.dentistryiq.com/resources/contact/14068657/melissa-turner-basdh-rdhep-efda

down notes for the time when the unavoidable
computer glitch occurs (and it willl).

6. Assign an “anchor.” Think back to when you started a
new job. Whether it was a clinical position or working as
a cashier at your local grocery store, first days are often
dreaded and filled with feelings of being perpetually
lost. Keep in mind that temp staff members have
chosen a career full of “first days” and often feel as if
they are floundering in an empty ocean. The solution is
as easy an assigning them an “anchor” —a team
member who gives them a tour of the office, shows
them the ropes, and serves as a sounding board when
and if they have questions. Though anchors work best
when they are in the same role as the temporary staff
member (i.e., a dental hygienist who is a permanent
part of the team should be an anchor to the temporary
dental hygienist), the important part is to simply
identify and assign a host.

7. Review the schedule. Plan ahead to make the
temporary clinician’s day as easy and pain-free as
possible. Review the patient schedule prior to the day
and write down the expected procedures for each
patient, along with any notes specific to the patient.
Jotting down things such as “Mary prefers a blanket” or
“John’s son is in dental school” helps your patients feel
comfortable with the “new employee.” Prevent the
avoidable by rearranging schedules so that patients
who require complex care are scheduled with a
permanent team member. Remember, the faster the
temporary staff member adapts to the day, the more
comfortable your patients will feel with them.

8. Play favorites. The secret sauce for flexible staffing is
to play favorites and use the same temporary staff
member repeatedly. Not only does this allow better
cohesiveness between permanent and temporary staff,
but it can even allow continuity of care for your
patients. Clinicians who choose a career in temping
often rotate their days through five to 10 dental
practices that they know and love! When you invite
your favorite temp clinician into your practice over and
over again, pretty soon they’ll begin to feel like a
natural member of your team.

9. Follow up. Speaking of favorites, following up with a
temporary staff member after their shift is a great way
for your dental practice to get on the temp’s “favorite
places to work” list. Briefly following up and thanking
them is acceptable, but don’t be afraid to offer positive

patient feedback or ask if there was anything you could
have done to improve their experience at your practice.
And if they do provide critique...

10. ...listen closely to your temps! Many temporary
staff members will tell you that within the first few
hours of working in a dental practice, they can easily
give you and your practice pointers that will help
improve efficiency and perhaps even your bottom line.
Those who choose to temp oftentimes work in
hundreds of dental practices over the length of their
career and literally see the good, the bad, and the ugly.
They witness what works, what doesn’t work, and often
learn tips and tricks that they are eager to share with
you. Your temporary staff members can make
recommendations about the best products and services
to use as well as exactly what you should stay away
from. And when they do, listen closely to them.

The future of dentistry is bright, hopeful, and full of
flexible staffing. Be sure to incorporate these top 10 tips
into your dental practice so that you, your practice, and
your patients can thrive!




11 Effective Dental Patient Marketing
Methods Your Practice Should Use

Disruptiveadvertising.com

All dental practices understand the importance

of dental patient marketing. It brings in new patients,
and it can even help to strengthen ties with existing
patients. Marketing is essential if you want your
practice to thrive.

It's easy to know that you should market your dental
practice. It's much more difficult, however, to know
exactly how to do that.

There’s no one right answer to this, and there’s a large
number of different strategies you can use. For most
practices, using a combination of several different
dental marketing methods will yield the best results.
Not sure where to start? Let’s take a look at 11 of the
most effective dental patient marketing strategies you
can use to market your dental practice.

1. Get Involved with the Community

It goes without saying that if your practice is in Ohio,

you won’t really be treating patients in Kentucky. Dental
practices, by their nature, are local businesses, and they
rely heavily on the local community to provide patients.

Get involved with your community. This can include
anything from attending festivals or sponsoring a little
league team, both of which allow you the opportunity
to build relationships in person.

You can even teach a class on dental hygiene at an
elementary school, or share your knowledge at the local
University. This lays an excellent foundation for how the
community will view you, and it gives you a chance to
engage in some word-of-mouth and direct marketing.

2. Build a Community on Social Media

Social media gives your practice another excellent way
to reach out to potential patients and build or
strengthen relationships. This goes for existing patients,
too.

Now, when someone follows you on social media, they
won’t only be hearing from you once every six
months—they’ll have a constant source of
communication with you year-round.
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Facebook is an excellent platform that dental practices
can use to build online communities of their patients.

In addition to staying in touch and generating
conversation, you can also provide updates and
information (including contact information) and you can
collect reviews from existing patients. This can provide
new patients with more potential touchpoints, and a
better immediate first impression whenever they find
you.

3. Focus on Local SEO

Search engine optimization for all essential dental terms
can help your business, but local keywords will be what
really brings you new clients. Who cares, after all, if a
patient in New York City finds your site if you're based
on Arizona?

No one. That’s who.
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Local SEO is the way to go for dental patient marketing.
This means that you’ll want to rank for terms like
“Chicago dentist” instead of just “dentist,” or “best
Chicago orthodontist.”

Not only will this help you find your target audience
who is Googling for exactly these terms, it will also give
you an edge in voice search, where users ask Siri or
Alexa to help them find a local dentist “near me.”

4. Create a Strong, Well-Designed Site

There’s about a 70% chance that a potential patient’s
first interaction with you will be on your site, so

it must make a good first impression. Your site needs to
look professional, be well-organized for easy navigation,
and be thorough in the information it offers visitors.
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5. Use Content Marketing to Offer Value

Content marketing is the practice of using content like
blog posts or ebooks to bring visitors to your site, build
relationships with them, and eventually convert them
into patients.

On-site content marketing in the form of a blog or FAQ
gives you an opportunity to regularly add new content
(and keywords) to your site, increasing your overall
ranking and sending more traffic to your site.
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6. Run AdWords Campaigns

Google AdWords is a strong pay-per-click platform that
allows you to have your ad displayed to users who are
searching for certain keywords. If they’re looking for
“Orlando dentist,” your ad for your Orlando practice
could pop right up.
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When using AdWords campaigns, you'll definitely want
to be targeting location-based keywords in order to
increase the relevance of your ad placements. Use your
descriptions and headlines to highlight unique offers, or
other features of your practice that set you apart.

7. Postcards & Mailed Offers

A dentist office has a big advantage over plenty of other
businesses; they know that their audience will be local.
Because of this, if you send out post cards or mailed
offers to people within a set radius of your office, you
know that you’re guaranteed to hit your target
audience. Everyone needs good dental care, after all.
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In addition to sending out rounds of postcards every so
often to attract new patients, you have a few additional
strategies you could use to target specific high-value
potential patients. This includes:

e Sending brochures about upscale cosmetic
procedures to high-income
neighborhoods, where the homeowners
are more likely to be able to afford them

e Including a flyer with a discount in the
welcome packet that’s given to new
homeowners after they change their
address. If they’ve just moved to the area,
after all, they don’t have a dentist yet

8. Appointment Reminders

Growing your practice isn’t just about attracting new
patients. Maintaining relationships with your existing
patients matters just as much.

Sending them appointment reminders—or reminders to
schedule their appointment—is a great re-engagement
method and a sure-fire way to make sure they’re
getting the care they need.

Appointment reminders can come in the form of:

e Emails

o Texts

e Phone calls (this may be the least preferred
method)

e Post cards (there’s always the risk these get lost
or delayed in the mail)

Many practices use a combination of a physical
reminder, like a postcard, with a digital reminder like an
email or text.

9. Newsletters

Newsletters are a bit like content marketing, only the
blog post is delivered right to your patients’ inboxes. It's
about reaching out to them instead of hoping they
come to find you. Newsletters should contain snippets
of valuable information that your audience will want to
see.

After all, if they don’t, you'll go the way of the
unsubscribe button before you know it.

When sending newsletters, it's a good idea to ask
patients to opt-in and to send it infrequently enough
that no one will send you to spam. Again, if you make
this valuable, people will be happy to see it in their
inbox.

10. Remarketing Campaigns

Remarketing is the practice of reaching out to users you
already have an existing relationship with and trying to
get them to take a specific action. You can use
remarketing to get users to book their six month check-
up, or to connect with potential patients who checked
out your site but didn’t convert.

Facebook Ads is one of the best platforms for
remarketing, giving you the option to retarget based on
specific activity on your site or by uploading custom
audiences.

Create a Custom Audience

How do you want to create this audience?

Customer File

Use a customer file to match your customers with people on Facebook and
create an audience from the matches. The data will be hashed prior to
upload.

Website Traffic

Create a list of people who visited your website or took specific actions
using Facebook Pixel.

App Activity

Create a list of people who launched your app or game, or took specific
actions.

Offline Activity (UPDATED]|
Create a list of people who interacted with your business in-store, by
phone, or through other offline channels.

Engagement UPDATED
Create a list of people who engaged with your content on Facebook or
Instagram.

You can even use remarketing to promote new products
or cosmetic procedures to existing customers, like if you
add Invisalign to your line-up or have a new, safer tooth
whitening procedure.

11. Diversify Your Keywords

Keyword research is obviously essential if you want
your site to stand a chance to rank well in the search
engines. And while you should absolutely be shooting
for the basics like “Washington dentist,” you should also
think outside the box, too. Diversify your keywords.


https://www.disruptiveadvertising.com/adwords/remarketing/
https://www.disruptiveadvertising.com/adwords/remarketing/
https://www.disruptiveadvertising.com/ppc/facebook-custom-audiences/
https://www.disruptiveadvertising.com/ppc/facebook-custom-audiences/
https://www.disruptiveadvertising.com/ppc/step-step-guide-keyword-research/

ENHANCE YOUR HEALTHCARE
PRACTICE AND FEATURE

YOUR EXPERTISE

UTILIZE ONE OF OUR COMMUNICATION PLATFORMS

VIDEO EMAIL MESSAGING

Include a professional video presentation
in your email campaign to your database
or email lists that we can

provide to you.

= DIRECT MAIL

Our group can design your direct mail
piece, produce it, provide your targeted
mailing list and handle all the mail
processing. Let us help you produce an
effective direct mail campaign with our
turn-key service.

PODCASTS

We can develop and produce podcast
programs featuring you in this growing
popular platform to showcase your
expertise.

SEMINAR OR CONFERENCE
PRODUCTIONS
Our leadership team have been
producing seminars and conference
programs since the 1980's. Let us utilize
our expertise to produce seminars or
conferences for you to use as an

educational or business development tool.

PUBLIC RELATIONS AND

ﬂ SPEAKING ENGCAGEMENTS

Our group can arrange speaking
engagements, create publicity for your
projects, issue news releases and develop
stories about you and your practice to
submit to media outlets and web sites.

NEWSLETTERS OR PUBLICATIONS

Our group publishes several magazines,
periodicals and newsletters in many cities
in the United States. With our diverse
experience, we can create any type of
your own branded publication for you.

@ YOUR OWN WEB TV SHOW

We can develop and produce podcast
programs featuring you in this growing
popular platform to showcase your
expertise.

BRANDING AND DESIGN

Our design team can create a logo that
projects your desired image to the market.
We can also create postcards, brochures
and other collateral materials for your
business.

® physiciansresourcenetwork@creativedevelopmentworks.com
® 888-670-2228

RJW | Healthcare Communications

creativedevelopmentworks.com www.creativedevelopmentworks.com



Human
Resources
Questions

for Dentists:
COVID-19 Testing of Employees

Rebecca Boartfield and Tim Twigg

The HR experts at Bent Ericksen & Associates regularly
answer questions from dentists about the HR effects of
COVID-19. This dentist asks about testing his
employees. Rebecca Boartfield and Tim Twigg are
human resources experts with Bent Ericksen &
Associates who deal closely with dentists and are
familiar with their HR issues. The questions related to
COVID-19 started arriving the moment dental offices
were told to close. We feature two of the common
questions. Click here to read more questions and
answers from dentists who are learning as they move
forward.

QUESTION: Tell me all about COVID testing for my
employees.

ANSWER: As COVID cases rise and people socialize, you
are likely to be confronted with a situation in which
having your employees get tested seems like the right
path to take. Before going down that path, know this:
Employers do not have an automatic right to require
COVID testing.

Employers cannot require antibody tests.

COVID testing is not something employers can take
lightly or without proper planning. Employers cannot
simply, on a whim, require employees to get
tested. This must be done judiciously.
If an employer requires COVID testing for any
employee, the employer must ensure that the testing
procedure is legally compliant, reliable, and effective. In
part, employers must:

e Select the right test

e Document the process

e  Obtain written authorization

e Ensure confidentiality

Determine how a positive test will be handled

When a situation presents itself in which COVID
exposure or practice safety is a concern, do not jump to
immediately requiring a test. COVID-19 testing is not
100% reliable. It is possible for an employee who is
infected with the virus to test negative, and for an

employee who does not have the virus to test

positive. COVID-19 testing should not provide
employers with a false sense of security; even if all
employees in the workplace have tested negative for
COVID-19, the best methods for preventing COVID-19 in
the workplace are maintaining physical distancing,
proper hand hygiene, wearing face coverings and
personal protective equipment, and following the CDC's
cleaning and sanitation protocols.

If exposure is a concern, keeping the employee home
for a period of time, monitoring symptoms, and having
the employee manage his or her own health-care needs
(seeing a physician, seek a test, etc.) is likely the best
choice.

If or when you do require a COVID test, then following
must be considered:

Who pays for the COVID test?

As always, "it depends.” If an employee initiates the test
entirely on their own, or their treating physician orders
it, or the employee is instructed to get tested by the
health department, then the employer is off the hook.
If you, as the employer, require a COVID test, then you
have to pay

1) for any out-of-pocket costs associated with getting
the test (see below regarding health insurance), and

2) the employee’s hourly wages while traveling to the
clinic, waiting in line, being tested, and returning.
Language is important. If you say someone “should” get
tested, you “encourage” them to get tested, you say “it
would be a good idea to get tested,” or you make a
negative test result a requirement for returning to
work, this is the same as you “requiring” the test.

Be proactive about testing: Do your research now.
Figure out where testing can happen in your area and
how it works.

Pick one or two labs with good reputations.

Establish a working relationship. When your employees
are seen there, the bill should be sent to your office.
Decide how employees will report their time to you
(paper timesheet or digital time clock.) If you are
requiring the test, your office provides a group health
insurance plan, and employees just have a copay for
COVID testing, you would be responsible for the copay
and not the entire test. If you are requiring the test and
your office does not provide health insurance, then
employees should not be using their personal health
insurance for the COVID test. Your office should be
paying for 100% of the cost.


https://www.dentistryiq.com/home/contact/16373634/rebecca-boartfield-and-tim-twigg
https://bentericksen.com/coronavirus-faqs/

It takes nothing away from a human

to be kind to an animal.
—= JOAGUIN Phoenix

Christopher M. Thompson, CFP®

First Vice President - Investment Officer
Chartered Retirement Planning Counselor™
Fundamental Choice Portfoio Manager

Wells Fargo Advisors
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Best Dental Practice
Management Software of 2021

By Brian Turner, Jonas P. DeMuro, techradar.com

The best dental practice management will make running
your dental practice more efficient and cost-effective.

Dental practice management software offers a much
more specialist suite than general medical practice
software for doctors and surgeries. While there are
similar functionalities in terms of administration,
dentists and orthodontists require their own set of
clinical management tools and features.

This not least requires the ability to work with dental
plans, x-ray sensors, intra-oral cameras, panoramic and
cephalometric units, so dental practice management
software can't be seen as its own niche as much as a
special variant on a theme.

Key features of a dental practice management platform
will include the ability to cover administration, such as a
calendar and a way to schedule, track, and manage
appointments. A billing software section records fees
and automate claims with insurance companies, as well
as track payment status and automate billing reminders
as required. There will often also be a patient portal for
self service and provide a direct point of contact with
customers.

However, the main requirement is the ability to work
with patient records and charts, and often include some
form of graphics or modeling software to plan and
record treatments. This will often need to be integrated
with imaging equipment and x-ray sensors to make it
easier to keep patient records comprehensive and up to
date.

As with a lot of other modern software, most of the
best dental practice software runs as Software as a
Service (SaaS), meaning that it runs in the cloud as an
app, meaning you can access it through a browser

regardless of your device, and also means it should be
mobile friendly. Here then are the best in dental
practice management software platforms.

1. ACE Dental

The scalable dental practice solution

REASONS TO BUY
+Upfront pricing+Choice of tiered plans+All plans
include prescription writing

REASONS TO AVOID
-No mobile apps

ACE Dental is strong on the clinical side of things. As
part of their electronic dental record, there is 3D
Restorative Charting. This allows for entry of a
treatment plan, with the teeth represented as on an
odontogram. The 3D presentation also makes it possible
to document movement of teeth such as drifting, or a
rotation issue. Perio charting is also enabled for
comprehensive documentation.

The front office, critical to any dental practice, is also
managed well with ACE Dental. For example,
appointment scheduling is easy to use with plenty of
useful features, such as having patient images displayed
in the appointment block. Changes can also be done
with the ease of a drag and drop maneuver. There is
also support for appointment preblocking to facilitate
making appointments when the dentist is available.

The business side of things is also supported via ACE
Dental. Checkouts are streamlined to get patients out of
the office faster. It is common for dental practices to
treat multiple family members, and to address this is
the Patient and Family Ledger, so appointments can be
coordinated between multiple family members.

Overall, when compared to the competition, ACE Dental
does show their decades of experience in this segment,
and offer a dental practice management software
package that is more than competitive.

2. DentiMax

REASONS TO BUY
+Ilmaging tool integration+Clear pricing

REASONS TO AVOID
-Limited features on cheapest plans

DentiMax provides cloud-based dental practice
management software as well as imaging software and


https://www.techradar.com/author/brian-turner
https://www.techradar.com/author/jonas-p-demuro
https://www.techradar.com/best/best-practice-management-software
https://www.techradar.com/best/best-practice-management-software
https://www.techradar.com/best/best-billing-and-invoicing-software
https://www.techradar.com/news/what-is-saas
https://www.techradar.com/news/what-is-saas
https://www.ace-dental.com/
https://dentimax.com/

radiography sensors, all of which can work easily
together. DentiMax includes a standard range of
practice management features for paperless
administration, not least patient charts with realistic
tooth display, as well as insurance verification and e-
prescription functionality. It also includes some nice
customizations, not least the ability to set up your own
home screen with shortcuts links to areas of the
software you're more likely to need. You can also
customize patient listings with column and display
filters as required.

The company also develops its own imaging software,
which can work with a large range of x-ray sensors,
intra-oral cameras, panoramic and cephalometric units,
as well as its own in-house x-ray sensors. Any of these
can work with the DentiMax practice management
software to allow images to be saved directly into a
patient's records.

There are four different plans available, with the
cheapest plan excluding some of the charting and
administrative tools.

3. Denticon
A leading cloud-based dental software provider

REASONS TO BUY
+Perio charting through speech+In-house business
services team+Advanced macro charting with pick lists

REASONS TO AVOID
-Lacks mobile apps

Denticon is strong at its clinical approach, showing the
benefit of a cloud-based architecture, as it allows for a
single patient record, which is dubbed a ‘Concept of
one.’ This allows for several providers, across multiple
office locations to be able to access the record.

Also, entering data into the patient record electronically
is frequently a challenge when chairside due to
infection control issues. Denticon fosters this activity by
staying a step ahead of the clinician, with appropriate
and helpful prompts, and “Context-specific tools and
menus,” that ease the process along. Also, for perio
measurements that can be difficult to input with the
multiple measurements of the gum pockets along all
the surfaces of the teeth, Denticon has a ‘Voice-
activated perio’ function to capture the data accurately
and quickly without slowing down the exam.

Workflow also gets streamlined, for efficiency and less
burden on the clinician. Advanced macros can be

created for repetitive tasks, such as treatment plans
and progress notes. There are also available drop down
menus that then provide a ‘Pick list’ to make it easier to
input the commonly used fields.

Overall, Denticon represents a powerful solution for
dental practice management, that is especially suited
for more complex practices with multiple providers
across several locations.

4. Dental Intelligence
Intelligent productivity management

REASONS TO BUY
+Automated tasks+Team analytics+Ready
reports+Streamlined workflows

Dental Intelligence isn't so much a practice
management platform as much as a productivity suite
that integrates with one, to provide auto-generated
reports and analytics. The aim is to make it simpler and
easier to manage your practice efficiency and make it
more profitable. It's a cloud-based solution that runs
from a mobile app, making it easy to access from
anywhere, whether in the office or on the go.

Each morning the software provides a review or
performance the previous day, and a plan of action for
each team member for the day based on set goals and
KPIs. It also autogenerates call lists for appointment
confirmations, hygiene recare, unscheduled treatments,
and collections, to ensure that unscheduled
appointments are never missed and which due
payments need to be chased up.

Dental Intelligence also provides a smart caller ID to
work with your phone system, so that when a patient
calls from a number on their records, a pop up will
appear providing basic information on the patient's last
visit date, along with information on due appointments
or payments. There'a also a smart scheduling feature
that aims to fill empty slots with due appointments and
keep track of outstanding invoices. It can also compare
the performance of different team members for
training and development purposes.

No pricing information is provided, but potential
customers are invited to try a free demo first before
contacting sales for a price.
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